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This presentation contains forward looking statements about future results, 
performance or achievements, financial and otherwise.  These statements reflect 
management’s current expectations, estimates and assumptions based on the 
information currently available to Autodesk.  These forward-looking statements 
are not guarantees of future performance and involve risks, uncertainties and 
other factors that may cause Autodesk’s actual results, performance or 
achievements to be materially different from results, performance or 
achievements expressed or implied by the forward-looking statements contained 
in this presentation.  A discussion of the factors that may affect future results is 
contained in Autodesk’s most recent SEC filings, including descriptions of the 
risk factors that may impact Autodesk and the forward-looking statements made 
in this presentation.  The forward-looking statements made in this presentation 
are being made as of the time and date of its live presentation.  If this 
presentation is reviewed after the time and date of its live presentation, even if it 
subsequently is made available by Autodesk, on its Web site or otherwise, this 
presentation may not contain current or accurate information. Autodesk disclaims 
any obligation to update or revise any forward-looking statement based on new 
information, future events or otherwise.  

Safe Harbor Statement
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Manufacturing
Autodesk’s Engine of 

Growth
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Capitalizing On Expansion
Manufacturing Opportunity

Autodesk Customer Base
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A Return to Manufacturing Growth
Our Industry’s Recovery
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Global PMI Source:  JP Morgan Global Manufacturing PMI, Jan 2005 - Feb 2011
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A Return to Manufacturing Growth
Manufacturing Revenue & PMI
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A Leader in Manufacturing
Growing Faster Than Our Peers

*Source: Jay Vleeschhouwer, Industry Analyst

Company total Y/Y growth rates based on public revenue 
data for most recent fiscal years as of 1/31/2011
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Ideas &
Requirements 

Design & 
Engineering 

Manufacture 
& Production

Delivery & 
Implementation

Multiple Revenue Opportunities Per Customer
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New Opportunity in Assembly & MRO
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Realizing Opportunities in the Digital Factory
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Multiphysics

Optimization

Part
Frame Analysis

Fluid Flow

MotionThermal

Fatigue

Plastic Flow

Shrinkage & Warpage

Assembly

Mold Cooling

Drop Test

Simulation – A $2.5B Market

Market Source: CIMdata PLM Market Analysis 2010 Report, July 2010
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Rapid Growth in Enterprise PDM
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Driving Adoption of Our Solutions
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2003 Today

Autodesk Investments in Innovation
Manufacturing Acquisitions

Note:  Graphic reflects both technology and company acquisitions, ownership of parent company is not implied 
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 Expanding Our Customers at All Levels

 Positive Economic Signs

 New Diversity of Revenue Opportunities

 Value from Suites

Driving Growth with Manufacturing
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